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ABSTRACT
This report, the first in a series of four, describes
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‘level of viewing, and reac¢tion to programming and on-air fund
raising.. Specifically, this segment investigated the level of
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randomly selected adults living in telephone-ahd-television
‘households. Appendixes include a dlscussioq of evaluation ‘
. methodology, a copy of the questionnaire used in the investigation,
and-an analysis of conceptual and procedural aspects of alternative Cs
definitions of avareness and viewing of public television. (KS) .
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FOREWORD

During February 1976, a national survey was conducted to in-
vestigate public television awareness and viewing, and reac-
tions to on-air fund-raising and programming. A description .
of the conduct of that survey and an analysis of the results '
have been organized into four reports, each concentrating on
one aspect of the 'study, as follows:

[1. Awaréness and Viewing | _ .

2. On—air'Fund—Ra{sing

-

3. Programming ‘

4. Methodology

'All four reports are available from the Corporation'for Public-.

- Broadcasting, which commissioned the study. The survey was
performed by Statistical -Research, Inc. of Westfield, New
Jersey.

Because the investigation is based on a survey.among a sample
of persons, rather than among all persons, the data are sub-
ject to sampling errors. Mpreover, survey results are Qb-
tained through particular procedures-which are subject to non-
sampling errors that may be as octiated with the typénof sample
selected, the use of telephone/households, ;heffagt;that not

. all designated sample members (cooperated, --the auéstions that

W were asked, and §o forth. Therefore,!in interpreting these

data, the user should give fu ‘nsideration to. the methods

'used to compile them. Each of the first three reports listed

aboVe, contains a brief methodological appendix: The reader

is also encouraged to review the more_comprehehsive report

N ‘devoted to methodology. L0 _
> . . \‘\"
.
! ) % -
Y - \ " A
® 3 o

- . ' Fa
fN

[ {”' "‘

~ A K ! ’
. /




PUBLIC TELEVISION SURVEY

REPORT 1 - AWARENESS AND VIEWiNG.

CONTENTS
\ - Page

ForewOrd...;.; ........... e e e i
Introductioﬁ ........... e S e e 1
Highlights odeindings ............................... !Eﬁ3
Detailed Findings....vovevieenvnnns { ............... ;.. 6
‘Availgbility and Reception ¢ TV et i e ,°°°“; 6
ﬁating of Reception..? .......................... 7
D oD o U= == P ST 9
“PTV Viewing.......... e e e 13

Reception, Awafeness, and Viewing: Ae Overview... 20

Appendices !
«A: Methodology....... e PP e e e 22
: . . - . ~a
. B: Copy of Questionnaire........vvvivvinvnerie.. 26
C: Definitions of Awareness and Viewing...n.....; 33
.
v
3
F .
. O .
- N

ii



PURLIC T 'LEVISION SURVIY
‘ FEBRUAPY 1976
REPORT 1 - AWARENESS AND VIEWING

INTRODUCTION

—

This report is one of four describing a mationwide study of
public television awareness and viewing, and reactions to-on-
air fund appeals and programming.

PurEose

The study was to investigate:

- the level of awareness of public television
among the adult population of the United
States as of early 1976;

- the .level of viewing of public television;

- reactions to on-air fundgraising by public
television stations; N

- reactions to current programming on tele’
vision in‘gené%al and- public television
specifically; .

- perception of gaps in programming that
people want to have filled;

- demographics of suEsegments of the.ﬁopula—
tiongyidentified in terms of their degree
of involvement with public television.

_Not all of these purposes were a881gned equal prlorlty _prime
‘emphasis was on awareness, viewing, and fund-raising rather
than on programmlng It was intended that the study provide
benchmark data agalnst which to track trends in PTV awareness
and 'viewing, and-in reactions to on-air pledge campalgns, over
time. For that reason, the survey was conducted in February,
prior to Festival '76, to obtain a reading independent of the
special effects of the major promotional effort of the publi
television year. o )
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Interviews were conducted by telephone with 1083 adults, 18
'vears of age or older, randomly selected from among all adults
living in telephone and television hoﬁseholds in the continen-
tal United States. In order to 1nc1ude both listed and un-
listed telephone households in their proper proportlon, a
random-digit dial sample was used.

Procedures

Appendlx A prOV1des a brief dlSCUSSlon of sampling procedures,
interviewer travnnng and supervision, and variability of sur-
vey results. Thene issues are reviewed in more detail in the
fourth report of thls series, on Methodology '

Appendlx ‘B contalns a copy of the questionnaire.

-

Appendix C is a discussion of conceptual and procedural aspects
of alternative definitions of awafeness and v1ew1ng of public

television.

groups of the population: viewers and nonviewers of publ¥g
televisioh, people who are aware of their PTV channel unaid
and those whose awareness is.at- a lower level cr nonex1stent,
those who ‘have seen on-air fund-raising appeals and those who
have not, viewers who report donations to PTV and viewers who
do not, people who have cable televif}on and those who do not,

The data which were collected have been tabulated fonﬂmaqi\;ub_

etc. Some-of the tabulations are reported in these volumes in
some detail; others are tduched uponj; still others are not men-
tioned. All tabulations are available at the Corporatlon for
Public Broadcastlng : . ’
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Following are gsome selected findinge from this nattonal survey
on public television, conducted via telephone interviews in
February 1976. These resulte gqre discussed in more detatl

and are documented in <the "Findings” section of this report.

-
‘e

In terms of their exposure to public television, the adult
population of  telephone households in the -continental United
States may be classified into subgroups or# several bases as
follows: _ : ‘ .

Availability and Reception of PTV

A

- 77 percent’ report that they can receive a PTV _
signal. Among those who receive PTV, 75 percent .
rate their reception as excellent or goed, compared
with 92 percent of them who rate their reception

,of the CBS channel as excellent or good.

\ / .

- The remaining 23 Percent is composed as. follows:

-~ 4 percent to whom PPV is totally unavailable'®
because they do not reside in any market
area (as defined in re#tion to commercial
television) containing a PTV station. THis ‘ - -~
figure is not intended to define the "factual" :
extent of unavailability of 'PTV; for example,
a station's signal -may be too weak to extend
to the limits of the commercially-determined

market: area.
F ,

-- 10 percent who have never heard of the channel. ]

-- 9 percent who report inability td receive the

- channel on. their television set. . .
Awareness of PTV : . . _
L' - 46 percent can name their PTV channel and provide an

acceéptable definitien of public television. . ' r
- 35 percent can either name their PTV channel or define :
qre meaning of:public television, but not both. Jjn

- 19 percent exhibit only minimal awareness of their PTV
channel and of the meaning of public televiston, or no
awareness at-all. - :

~




Viewing of PTV

- 60 percent rcport having viewed public television.
This subproup-is composed as follows:

BN -- 18 pLPCCnt can.identify a DTV program they
’ viewed in the past week.

. .

~- 19 percent report they have viewed 1in the
past weck but cannot name any PTV program
they watched within that period.

‘ -- 23 percent report they have viewed ever but
' not in the past week.

»

- 40 percent have never viewed PTV. This subgroup.is
composed as follows:

-- 4 percent to whom PTV is.unavailable.

-- 10 percent who have never heard of the
channel.

-- 9 percent who report imability to receive.

-- 17 percent who report they never view.

~

The majorlty of persons who are unalded aware of their’ PTV
channel and of persons who ever view PTV may be described as:

®Under 45 years of age.
\ oNoniéollege educated.
.OLiving in white collar households.
;With annual household income under $15,000-

®Residing in a home which is owned rather than
rented. . -

®Hav?ng fewer than four persons in the household.

eWith no child under 12. . : . ‘g

eWhite. : ~ | : !
eLiving in an A or B size county.

eWith a VHF public television.stationaavailable

-

With a few expeptlons, the same description applies to persqns
whq are unaware of their PTV channel or  merely recognize it
aided, and to persons who never view public television.

A 8
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However, tﬁg incidence of unaided dwdrﬁn G

varies marledlyv-bv demographic categorv, with, in peneral,

higher levels of incidence among the sociocconomically up-
‘b scale. The proportions aware unaided and ever viewing are
o higher among: %> .

:The better. educated.

sl'vouseholds headed by a white.collar worler,

N
' ‘ eliigher income households.

' eThuse contalining a ¢hild under 12.

<

efecidents of more populous counties.

. ®Persons living in the northeastern region of
the countrv.

eThose to whom a VHF channel is available. -

Incidence of awareness, but not to the same extent viewing,
is higher among males than females and whites than others.
Likelihood of awareness decreases with age. The pattern of

, viewing is less consistent; however, both awareness and
viewing of public television gre very low at age 60 and be- °
yond.

.
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Availabhility and Peception ot MV

- e

P'rior to the interview, for each household in the oripinal
sample, as many as three TV channele were aseribed ae agvail-

/ able for reception in the local arca. (Yee Appendix ¢ for a
deccription of the methodelopv and purpose of the predesip-
nation of channels.) The tvpes of public television :vcvpfinn
distributed as tfollows: ~

Both *VHE and UHE - 46 percent
VHE onlv - 14 percent
. UHF only - 34 percent
None . - & percent

4
For the ¢ Dorcenr that were ascribed no channel, there ap-
peared to le no potentJaA PTV reception. However, a third
of these’ Icpﬂrt receiving PTV either hv cable or throuph re-
“ception of a distant station outside the unual area of recep-
tion. Conseauentlv, onlv U percent of the people in televi-
sion households are found to have no TV available in theinr
area of residence.

These data on availabilitv must he interpreted with ceution;

they do not necessarily identifv those to_vlgom PTV i "factuallw"
available. The markets are defined in relation to commercial
television, .and sohe people desipnated to reside within a

market area live on the fringes where a PTV sipnal, if weal,

dces not penetrate. For practlcal pesposes, public television

is not available to them. '

Based on the interviews, about 77 percent of the adult popula-
tion report that theyv can receive a PTV channel on their teleff
vision set. ‘The 23 percent vho Ao not report reception incl .de
4 percent for whom PTV is unavailable and an additional 10 per-
" cent who have never heard of the channel: therefore, about A
percent of people have heard of PTV hut rerort thev .cannct re-
ceive 1it. . .

Again, care in interpretation is ‘rnortant: some, of those whe
.are unaware of their PTV channel mav in actualitv have the
capabilityv of reception, and some who report inabilitv to re-
ceive may ke unfamiliar with tuning to U'FF channels.

Feported receptlon of a PTV signal varies hy cduntv size,
geographlc region, apd VHFF availatilitv as follows:

~
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" Fating of PFeception

Among people who report reception of PTV, 75 pvrrrnf rate their
reception of it an excellent or good. To terve as a standard
for comparison, reception quality on the local CBS channel was
also asked:; 92 percent of these peonle rate reception on that
"commercial station as excellent ror good.*
: } .

As is indicated in Chart 1, high ratings of the quality of PTV
reception are associated with:

. ‘ )
"= Availability of a VHF channef]

.- Pecidence in the northeactern region of
the country. , Q
] , " ~
- Pesidence in more .populous counties. \‘\»~w
These factors are prohably closely interrelated, i.e., the
populatlon of people and tglevision stations is much more dense
in the northeast, and television signals from neighboring mar-
Fets often overlap. -

Among people who can receive PTV on their television sets,
viewing correlates highly with reported qualitv of reception,
as shown in Chart 1. One should be careful in attributing
causal relationships. For -example, it could be that people who
paftlcularly want to watch PTV make an extra effort to obtain
good reception via a spec1a1 antenna, or people accustomed to
viewing PTV may perceive their reception to he better than it
would be percelved by others less kihdly disposed.

espondents werenalso asked how receptlon affects tHeir viewing.
Among pecple whojrate their FTV receptlon as excellent or good
,Qu percent report that quality of reception affecta ir view-
ing a great deal or somewhat; the comparable proportlo among
those whose reception.is rated 3s fair or poor is 59 né\cent
Of these people who state that their reception is fair or poor

— %To increase comparability, '"no answers' have been elimi-
nated from the calculation base. This is typically done in
this report where subgroups are compared.

PR
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» =~ and that this affegts their viewing, 35 percent (of thase who"
- explain the effectt) comment that they tend not to.watch the ‘¢5 A
“station if the,reception quality «<is unacceptable. However, it
- is iggortant to note that this latter group is a subgroup of '
a reéldtively small portion of the potential audiencej; i.e., J-

A

it,is- 3 percent of the total ‘population. '

$oy . » ) . . ;
0 AN . ) 1. N
PPV Awareness ,

vl . . N -

N S~

;> Awareness of public television can be defined oh at lec.- two
bases, one.relating to ability to identify . particular channél -~
as PTV '(qhannel awareness) and the &ther, :bility to explain
the meaning of PTV (definitional awareness). : o

. - ) }
. Channel Awareness. Among all adults .in the United States,
60 percent'are aware of the public television channel unaided;

that is, they respond positively when askéd if there is a public - N
television or educational television stgtion in their area and N
correctly identify the channel number. An additional 28§ per- . -

cent indicate recognition of the ¢hannel; that is, they respond 'GFR\

positively whenasked if they have heard of Channpel X. If one
" is willing to accept this aided recognition as a level of aware-
ness, a total of 86 percent- of adults may be considered to be
PTV channel-aware. - (It should be noted that, among the 14 per-
cent who are totally unhaware of the channel, U4 percent apparently
have no PTV chaanl available to' them.) ' . “.

-

Definitional Awareness.. People were asked, "What do - .
the words public television. or educational television mean
to you?" This was followed by a prcdbe: "How ddes public
television differ from commercial television?" o @

The inaertion of the words "educational television" into this
questi§k<w§s the result of & pretest of the 'questionnaire.
-+« In some areas, the PTV station has been traditionally ‘an edu-
cational station:in purpose and/or sponsorship, and the tran-
sition to  "public" television has not yet ogcurred. People
therefore did,not grasp what was meant by the question=when
only PTV was referenced. By inclusion of "educational tele-
vision" in the final questionnaire, however, a clue was pro-
vided as. to how one might respond. Hence, the 46 percent.'of
people who gave  the most common response to this question, _
réferencing . PTV's educational or cultural nature, may include v
some who were simply parrotting the question. g
Chart 2 indicates the types of.definitions given; multiple re- :
- : . - } ¢
~ sponses were possible. Those who cited one or more of the X S

.
~—.

-~ specific definitional elements noted in the chart are consid-
ered’ "definitionally aware"; they constitute 68 percent of

people. An additional 12 .percent exhibit "possibje definitional
awareness" by citing a moreé. generalized definitional element. .
Finally, 21 percent ‘are definitionally unaware, givin only b
indeterminate or "unrelated" ne might say "incorrec%") defini-
tions, or simply not respongiéz' o ‘ '

2
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. ; oo R , Charg 2 . -
Y The Meaning 6f "Public Television r "Educational Television"

~ B - - -

’ N L3 . -
" -— -~ ° - B . : . ¢
4 : ; o : ) ) ~ | Percentage of PTV Viewer
Definition N Percentage of Population £ Subgroups
Specific definition ) ) « c ) -1+ Never Ever Past Week .
Lo ' Educational/cultural . . 4187 528 u7%
No commercials 38 ’ 21 ug .48
. High quality programming. HEHEHH 11 ' 27 15 19
L - .
* Specific £rogr’am/px;ognam SN ) .
type named ) 'HEHEH 10 . 7 1n 12
, . o ‘ -
IS - ™ , o . : . R .
v Funding source cited ) HHH . 5" . 3 7 5
Possible definition : ' ’
- . Y
Good programming/varied FHHRHAAEHEE 21 11 23 31
) : % \ : ' ’ _ T
' : For children HHERHHER .. 16 - 19 16 13
ETV defined, distinct : ’ . :
from PTV . HH ' 3 3 2 y
Generic program type’ * . °
(e.g., news) H 2 {-- 2 - 2
No definition -
e . €, .
Indeterminate ’ ¢ BEH ' 5 5 5 5
- [ ~ : . .
Unrelated . . ‘3 Y 1 3
\\‘
- \ "
’ N No answer EHEEAEEE 15 28 7 .5
Base: (1083% .| (u3u) (247) (402)
% Less than % of 1 percent’
’ ] . * -
To be read: Of «kha. total population, 46% define PTV as educational or cultural; of never
i viewers, u1% define PTV as educational or cultural; etc. Multiple responses
were permitted.
o
o
N {

ERIC | | | ‘

Aruitoxt provided by Eic:



11.
Combined Definition of Awareness. If channel awareness
.and definitional awdreness are combined into ‘a third defini-
tion of awareness, the resuZ{ing levels of awareness of the
adult population may’be defined as follows: .

-

Level L e 5 . Percent

of B . ,/'/ A ' : . of
Awareness Zf - Definition , ¥ Population\.
Complete . Unaided\channel awareness and N

specific definitional awareness............l46%

-Deffhitio 1 Channel un ”arengsé'or,recognition |
o only™and s ecific‘aefiniqéonal .oe*

QWAL ENES S J 4 e et teeeeonsensreneensenssessness?l®

a
s,

. Unafded annel awareness “and
efinitfonal unawareness.or
posSible awareness ONly...eeeeesssssssssasall?

Channel

Possible "~ Channel unawareness or recognition
a only and possible definitional
’  AWAIENESS .t s s s vossssseansencesnssscennssss 5%
." A4 r
Unaware.- Channel unawareness or recognition
: only and definitional unawareness..........l4%

4

The “study indicates, then, that abaut u46 percent of people know
their local PTV channel and what it represents, 35 percent are
either aware of the channel or of the meaning'of PTV but not-
both, and 18 percent exhibdt only minimal awareness or none at
all. | ' e ’

factors.Associated with Awareness. Table 1 prbv&des demo-
graphic profiles of people who are able to report, unaided, the
number of their PTV channel and of those who cannét..

Those who are unaided aware of the PTV channel.are about equallf
dlYlded between men and women. Demographics reported by the '
majority of them-include: .

- .
- Age under\&B vears.

™

- Completion of higﬁ school education or less.

- Chief wage earner“s,occupation white collari
- Househo}d income below $15,000 per year.

- Home ownership.

- Fewer thén 4 persons in the household.

- No child under 12 in the\househbld.

RT3

- White race. - .
15
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Demégraphic Cjuar‘acter‘istics by Level of Awareness of the PTV Channel

/ . { o e 12.
.\‘ . }Table 1 P »

\ . -

. ~

Unaided Aided Aware or

. Unaided - Aided Aware or
Aware Unaware : . L Aware . Unaware
Characteristic (N=650%) (N=u33%) Characteristic . - (N=650%) (N=433%)
Sexs No. of persons in‘HH
Male 50% 41% 1 - 10% . 18% ’
Female \ N 50 ) 59 2 . 28 .33
A . ) \ / N 3 - 23 . 17 .
ge ™ . . R 4 ' o 20 - 13
-~ . -‘-:\\\ j\)m [ S or more, ' 20 19
18-21 S 8 ® 7% .
22-29 K - 22 13 - Presence of child
30-4L 31 25 under 12 in HH
45-59 26 .23 ' : .
60 or over . ~13 . ’ 32 -~ Child 42% T 27%
. o ' No child - 58 . : 73
Education . S . .
P / , .. Race/ethnicity
: 16% 35% ) T - e
37 : 40 White - 30% 85%
Sopfe college ’ 24 15 Black 7. ° 11
Coftlege grad.+ < 23 #10 Spanish/gfher . 3 : Ty
Odcupation of County Size
ciief wage earner * . . . : N
I4 ) : A ) u7% 30% .
X’:ite collar 53% 38% - B 28 26
MBluz collar 32 30 o] 16 24
Retired/not employed -~ 16 . 32 D ' 1 ) 20
N e -
Household income * Region
Unde%glo,OOU 26% - Northeast ‘ 29% 19%
$10,000 - $14,999 26 Central - . © 40 36
$15,000 - 519,999 26 M South . . 19 . 30 N
$20,000 or more’ 23, - 17 West ’ L .13 15
Number of automobiles . " * Cable TV in-home '
None 8% 16% Cable S 19% 18%
1- 38 Y40 No cable . 81 82
2 40 34 .
3 or more 13 9 . PTV channel type I ,
. " available in market
Home ownership v
i : VHF only 18% %% 12%
Own, 70% 73% Both VHF and UHF 51 L0
Pent 30 27 UHF only ’ 31 37
. None | - 10
K 23 ’
#MMinus "no answers." Percentages may not add to 100 due to rounding.

®2Tncludes 3 percent who do not live in d market predesignated as a PTV market, but who
report reception of a VHF channel.

To ke read:

o N s :
0f those who are -aware of their PTV channel unaided, 50% are male and 50%

K&male: of those who stated that they had heard of their PTV channel when
it was named or who were unaware-of the channel, 41% are male agd 590%
female; etc.

16
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g ~ ‘ . , 13.
) .
Moreover., most res1de in the more populous A and .B S1ze . o
counties and have a VHF channel avallable to them. q/

A majority of those who merely recognize the channel number S
or aregcompletely unaware of a PTV channel are  women, under
60 years of age, in households that are not whxte collar.
Otherwise, the demographics o¢f the majority can be reported
by the same listing as shown above for the unaided aware.,
Nonetheless, a comparison of the two demographic profiles .
in Table 1 shows marked differences between thase who are : ) 3
Y or are not aware unaided. For example, while the average = v
" person in both subgroups has not attended\coilege, thq educa-
tlonal lTevel of ‘the unalded aware is conS1derab1y highep. [ .
!

leferences ﬁn;penetratlon of "PTV awareness within demographic

subgroups are shown in Chart 3. The level of unaided aware— = %
ness 1is higher among: : i :
-~ N & - U — f -
L. Males. I { .
;j,Younger'pepple. .\\

- The better educated.
- White collar households.

- Higher income groups.

- "~ Larger size hpuseholds. o

- Households containing a child under 12;

- Whites. <

- Residents of A and B size counties. e
- Residents of the Northeast. b

- Persons to whom a VHF'Ehanne; is aQailable;;;

PTV. Viewing o SN

V1ew1ng, like awareness, exists on several levels.. There are
people who report that they never view, that they have viewed
at some time, view in a "typical" week, or viewed last week.
The latter group further splits between those who can report

"what they viewed last week and those who cannot name a program.:

4
Reports of telévision v1ew1ng in general suffer from~effects

PTV{viewing y be particularly affected by-the presence of a
pres’ 1ge faetor which will tend to inflate reported viewing

To colnteract this tendency, viewing questions were asked in
a sequehgce from ever, to typical week, to last week. The pur-

. J\’ 17

.of responsecz;yors, such as failures- of recall. Medsures of
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Chart 3
. . NP . ' b R

» Penetratiom of Unaided Awareness of the PTY Channel in Selected Demographic Groups
e ) ’ A o™ o

Demographic Group Percentage Aware Unaided /. . Base N

Male’
‘Female

- : 18-29 . j
. 30-44
- 45-59 -
60 or over
N ’

- r
SGE& H.S. or less .
. ' H.P. graduate )
. Some college .

College grad+ .

v : - Occupation of chief wage earnert .

’ . White collar .
Blue collar
- Retired/n%t employed

Under $15,000 HH income K4
: $15,000+ HH income . <
N ’ e
1l or 2 person HH
. 3+ person HH

Mld under 12 in HH
child under 12

White
E Black or other
. o - .
A or B size county-, 66% 730
.C or D size county °~ - 7% 353
. ' <22
. Northeast region 70% ®768
S I
ou _ #
4 West 56% 147
VHF available 65% 655 ,
UHF only. - R 569 365
; . - A
.
~ oo

va
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pose was x"ybrov1de an opﬁortunlty for people repdrt what
.they think they should or would liKe to be viewing Ln’the '
typical-week Questions -and to respond with greater iject1V1ty

+ about past-w ek viewing. This issue :is discussed.in detail in
Appendix C, but among people who reported ever watching PTV,
only 7 percent‘stated that they do notsgatch in a typlcal week,
whereas 38 percent reported ndt watching last week.

About‘so‘percent of the a t popwlation of the Uinited States
reported kaving ever viewed thes local PTV channel; 37 percent
of the population reported past-week viewing.  Of those who
vieywyed- la week, 48 percent wgere ablF to name an identifiable
PTV program whlch they had watEhed rn/that week :

. Factors Associated Vith Vﬁewlng Table 2 pPOV1deS demo-
graphlc profiles of past -week v1ewers,'ever (but not past- -week)
.v1ewers, and nonviewers of public television. Tbe majopAity of
v1ewers may be described as follows: . .

)
. Y’,‘ . . ' \

Female. : : : ‘ o

1

- Under 45 years of ége. o

- High schpgi graduate or_less. ‘
8 ‘ . e

~ White collar household.

» - ﬁousehold’income‘under'$15}000

v ' ! ) ' ' ' o //')’
‘ - Home ownerp. o o VA

— - Under 4-member household. , s ¥
- No child under 17 present in the household. s
. |
- White. . s

- A or B size county.

- VHF channel available. ° _ - ? . .
, % ’

. vows .. R L e~
. The same description could be” applied, to .the : 1jority of non-
wiewers, aside from the white collar occupdt; - n and the avail-
ability of a VHF channel. Nonetheless, as in-.the case of
-awareness and.unawareness, there are real diffarenc in the-
profiles of viewers and nomviewers. y

1Y
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N . ' . .
) Table 2 .
) Uemographic Tharacteristics of Viewers and Nonviewers of BTV i .
- ’ ) N ‘\ ’ . N >
. ' Past-lWeek Lver . East-Week Ever {
4 . Viewers. Viewers Honvic\t'ers . Viewers. Viewers . Nlppnviewers
Characteristic | (N=4d2%) (ii=2u7%) (N=u3k®) Charg‘eristic (N=‘J0;\L (N=247%) (N=434%¢%
: - o, o =N\ ¥ .
. vex Ho. of persons . T
N N in HH
Male | [ ugd L47% . L5% :
Fomale 53 . 53 y 5% 1 13% 12% 14%
. . - 2 27 ' 33 31
Afe ) <3 22 . 20 - 19
- : : y . 19 17 15
18-21 8% 74 8% /5 or more 13 17 21 ¢
20-29 21 .20 16 : L /
. i0-uk 29 26 29 Presence of child -/ .
45-50 o : 5 .29 22 under 12 in HH | - *
f~ 80 or over i6, 18 _ 25 - T i
v ) 1 Child ! 31% ~
Tducation .\ . : . %NO child ! g 66 69 . )
Some HoS. or less 7% =344 ' Race/ethnicity L oAt
T H.S. graduate 37 39 R : . : o
Gome collefge 26 17 White - 88% 30% 88% .
Cgllege grad + : 20 19 Black x - 10 8 8 v
o o i . Spanish/other 2 3 5
Occupation of . . ’
chie!{ wagre earner ~ 4 T County size o,
k] > -
Wnife collar - 539 504 ; . A , 4g%- i7% 29%
21 collar | =31 2 " B 28 26 27
Fetfred/net emp, 17 T2y C , 15 <17 24
" » . D 9 10 20
Household incame . . \ N -
A ~ Region
R ¥ “Under 510,000 o7% I
510,300 - 51%,393 25 ©o21 Northeast . 33% 29% e 15%
315,000 - s1%yaga, 2 7 2 Central { 39% 32 41 .
320,020 or nore 25 24 - _ South 4 18 22 29
2 v ’ West . 10 . 17 ' 15
Gumber Bf autoh ‘ .
* Cable TV in home
tione 3% 123 139
= 1 - ©oul 42 36 Cable 19% 21% 16%
o ? 29 35 39 - Ho cable 81 79 8L
3 oor o move 12 . 12, 11 Ce
v - PTV channel type N
- available in mkt
D < 70t 67% . Tud YHF only#® 175 % 19% 13%
Rent 5C 73 26 /ﬁoth VHFP & UHF 57 4y . 36
K . . JUHF only .27 33 41
lone - - 10 .
L) ¥
— R
! " ontages may 0t add te M0 due to rounding. .
T ol past-week viewersy 1 percent oY ever viewers, ‘1 rercent of nonviewers
J in . market preﬁesignats&i as a FTV market, but’ who re;ort reception of a L .
4
Tooure xead: 7f those who rencrted viewing PTV in e past weel, L&s ‘are male and 53% female;
f cf those whe reparted viewing sver bu - not lanst weel, 47% are male and 52% femnle; )
‘0l thoce whoe never view, L5% are male Vind 55% female: etc.
. v
. ~ . < : S
3 N . ‘
N ‘ RS ,
. 20 "y
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~ probability thdt the differences are "redl" rather than a

¢

v

groups of the'
for those persons who® . , ) ‘

- Are under 60 &ears off age. = - _ "
' r y
- Are better educated.

=' Belong to a whifte collar household.

‘- Have higher income.

- Include a child uader 12 within the household.

- Reside in an A or B size countyl - éy

1 4 : .
" - 'Reside 'in the northeasternffegion 6f the
United States. : ;
. & N . e
- Have a VHF bhannel avai}aﬁiel
. < . '.»\\(

Naming of a PTV Prggram. Many studies of fhe publlc
television medium have defaned v1ewérs as those who watched
PTV in the past week and <can name a program watched. Prob-
lems raised by this definition, partlcularly in a natiqgel
study, are disctissed in Appendix C. There will be interest,
never eless, in comparlng‘pepsons who reported past week
viewihg \without Progyam confirmatiop with those who did name
a program viewed. Their dengpaphl profiles are shown in

?ab‘le 3e . \ - '

Care should Bhe exercised in drawlng conc1u81ons from the

" table; given the sample sizes, the differences’'in percent-

ages must be fairly large -- 6 percentage points for pro-
portions arqund 10 percent, 10 percentage points for pro-
portions around 45 percent -- to provide a high degree of

result of sampling variation. The data suggest, however,
that persons who were able to name -a PTV program viewed were
more likely to be better educated, to reside in the largest
size counties and in the northeastern region of the United

States. .

A}
)

“Like ever viewers, the majority of past- -week vlewere who *
named a*PTV program may be described as under 45 . years of
dge, from white collar households, home owners,’ hav1ng fewer
than 4 persons in the household, with no child under 12,

"white, and with a VHF channel- avallableh However, the
- g?aracterization differs in several respects:

- The majority of ever viewers are female; paét— eek
viewers who named a program are almost equally d1v1;
ded between '‘the sexes.

21
S

17.

‘Chart-y depicts the level of viewing within demographic sub-
?population.- The incidence of viewimg is highg#’

":/'
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Demographic Group

\ ' \‘ Char*t 4

Incidence of Viewing PTV #n Selecte ographic Groups

Percentage tver Viewing

¥
Male ’ 61%
Female - 59%
18-29 v 6u%
30-44 . 59%
45-59 ) ! 659%
.60 or over A 50%

-
Some H.S. or, less L%
H.S. graduate 60%
Sope college £6%
CMlege grad+ . 77% N
. . : I .

OCCUpatl’t of chief wage earner: . . 0 \
White collar . HH 65% '
Blue collar 56%
Retired/not, employed 53%
. : ) ’ -~ / v
Under $15,000 HH income 574
$15,000+ HH income 68% °
1 or 2 person HH A 58%
3+ person HH 61%

>, )
Child under 12 in HH . 65%
Nochild under 12 | S 57%
White 60%
Black or other. 58%

»
A or B size county 67%
C or D size county Q\ U6%
liortheast region 76%
Central 57%
South 51%
West 56%
VHF availatle 68%
YHF only \ 52%
‘ v
>
To be read: 61% of males and 59% of females ever view their 'FTV channel: etc.
fy ‘

E
3%
226

ye7

362 %

468
612

386
694

922
124

730"
353

268
415
2%

lug

655
365

3



- " . : Table 3

Deropraphic Characteristics of Past-Week Viewers Whe Did or Dicd Not Name a PTV Pro-gram Viewed

- Namred C'id Net Nare Named © Did Net Name
Frogram Program b Program -~ Program
Charactegpistis (N = 191%) (N = 211%) Characteristic (N = 191%) (N = 211%)
—_ ; o .
Sex -‘f o No. of‘persons’in HH L
Z?;ale. - - 51% TS 1 AN — 114 189
emale I 49 56 2 , 36 23}
E 3 ) 21 23
Age L : - 22 - 17
5 or more 17 21
18-21 , 9% 8%’ o : .
- 22-29 2 17 Presence of child .
30-44 2% )40 under 12 in HH -
45-59 % 21 .30 4 : S 3 \
60 or over # 16 15 J Child R 469 . /\, 38%Q
No child sS4 . 62 %
Education : . .

- . Race/ethnicity
Some H.S. or less 12% 23% o -

. H.S. graduate 3y 42 White 89% ‘86% -
Some college ' . 23 17 Black , 9 11
College grad.+ 31 19 Spanish/other 2, 2
Occupation of ' . ‘ County Size
chief wage earner : ) 4 :

- ’ A 56% 4l%

N White collar 57% - 8% B 24 32
Blue collar 29 33 C 15 : 14
Retired/not emploved $1y 20 D 5 13
Household income ‘)\ , Region '

Unde# $10,000 . 25% 294 Northeast 37% 29%
$10,000 - $14,999 R 24 26 - Central 3y uy
$15,000 - $19,999 . 26 v 19 South . ' 16 ) 20
$20,000 or more 24 36 West “ .13 7
Vo
3 .

Number of autcmobiles Cable TV in home

None 10% 7% Cable 18% - 20%

1 . -~ 39 : u2 No cable 82 80

2 4 . u3 35

3 or more -t 9 - 16 FTV channel tvpe

- available in market -

Home ownership - . :

e VHF onlyt# 15% 18%

Own P ) 68% 71% Roth VHF and UHF 62 52

Pent 32 29 LUHF only . ) 23 30

\
)
oy

*Minus "no answers."” Percentages mav not add tp 100 due tcgrounding.

#%Includes ! percert cf. namers and 4 percent gf fon-ramers whe dc not live in a market pre- .
designated as & PTY market, but who report recéption of a VHF channel. ;
To be read: n~f thqse who named a pregram Yiewg/d, 51% are male and 49% female: Of’f’hcﬁﬂ'

whc did not name a program, Ul e male and 5€% female; otc, )
s
- 2 3 ¢
- !
" .
O
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.- The education leveg of the’ majority of those who
named a program muSt be raised from "high school

graduate or less" to "some college or less." h

- Household income level of the majority moves frc
under $15 000 to under $20 coo.

MRS

o ' - The majority of program citers reside in A size
- . counties rather than A and B size ?Ountie8\ ,
{ i .
1 . . v
. Differences between past-week viewers who did and did not
. name a program are particularly pronounced in terms of their
rélationship to publlc television. Those who(@amed a- program
are maore likely ES/’ “ ' .
--Be unaldgd aware of their PTV channel (81 percent =~
“ '8f namers versus 78 percent of nonnamers). R
o - Define€ sz specifically (88 percent versus 64 percent).
- Have seen an on-air fund appeal *for PTV (81 percent
: versus 53 percent).
- Have donated to PTV (42 percent Jfbsus 30 peifentY.
. <
Reception, Awarenesslfand Viewing: An Overview
%xfract:pg the kev statistics reported her@tofove the
extent of awareness and viewing of public teleV181 \n 1n the
Ug&ted States may be summarized as follows: !
/’ Of.the adult telephone/telev1§10n population,
; 86% are aware of their ; 14% are not aware or
f - PTV channel, at least have no PTV.
4 at the. recognltlon " channel available
. level
0f the channel-aware, -~
90% report PTV reception] 10% do not report
recaption.
Of the PTV receivers, ’
78% report ever viewing v 22% do not report ever
, ¢ - viewing }
\ Of the efg; viewers, '
' 62% report viewing in 38% do not report past-
: the past week week viewing "
-, .
‘ 0# the past-week viewers,
4L8% name an identifable - 52% do not name a
PTV program viewed ' PTV program

24




‘A chart in Appendix C applies these data to the total peopu-
lation base, showing the segmentation of the population in
terms of r‘elat’\onship to public television. -

-



4

-sample, 49 percent were found to be household residences.

22.

G rd ;
APPENDIY A -
L ~ MPTHODOLOGY

-~ .
. ® 9 N
-

Sgmple Design - . o ) ' -
: -
he flndlngq of this study of public telev1slon awareness, <
Fundfrb ing,. and programmlng apply to adults, 18 years of
age O lder, residing in #®elephone. an television house—
holds in the contlnental Mted States.
’ -

- .

‘Because. of the 1mportance of telephone‘%ouseholds not llsteg
in.current: telephone ‘directories, the sample used for this'
- study was a replicated random sample of telephone numbers

based on random-digit dialing.

[ -

At least three dttempts were made, in varlous time perlo S,
to reach each telephtne number in, the Drede51gnated sample.
When a household was contacted, at least four attempts were
made to interview the perqon who was randomly selected from
among all adults living in the household. Additional i
efforts were made by specially ‘trained personnel to convert
initial refusals into interviews. Of.the predesignated:

Among household residences where contact was made, inter-
views were completed. in 75 percent, .

I'4

~

Inter&iew Procedures

Interviewing was conducted during February 1976 from the
Westfield, New Jersey, and Crvstal Lake, Illinois, offices

of Stat15t1ca1 Pesearch, Inc. by highly trained and closely
supervised interviewers. Each interviewer received tutored
instruction, extemsivé practice and drill, and the experience
of several practice interviews. 'Interv1ewers were monitored
by supervisory personnel via spec1al eaquipment which is used
solely, for training and supervisory burposes.

Variebilitv of Results

All survev results are subject to variations or uncertain- -
ties that are a function of (1) the fact that a particular
sample was selected and (2) the methods and procedures ‘
adopted for the’ survev and. the manner in which thev were’
carrled out. ; ‘ . . . )

Samgllng error, one of the two major sources of vari-
ability, 1s the difference between.the survey result obtained
with the, samnle actuallv used, and the result that would be
‘obtained by an attempted coleete survey of the population
conductéd in the same manner and with the same care.

B 28
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“question in prcglnoly the

“or-on the basis
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N
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- A..,, o
-

sirvey based on a Dlobab1111y SdmpLe, such as was used
,ituly, the risks or probabhilitics,of sampling error
sizes can be calculated in terms of standard

errors.  Table A-1. provides standard errors that apply

to pPODorTioné ol poop]g who 1cspondod in a partlcular manner
to questions in th1; study, given the sample base. If, all '
adults residing in telephone/television houscholds in the o
continental United States were asked precisely the same

same manner as was the’ sample, the
proba ability i1s°95 .percent” that the proportlon giving a
particular -responce would equal the sampl® proportion plus -
or mlnus-twd standard-errors.

In a
in this

Nonnﬂmglwnblerror cannot be meauureu as precisely, but

can only Dbe estimated through methodological research studie
ofi judgment. Sources of n~nsampling error

include -exclusion of nontelephone househc ‘from the sampling
frame, failure to obtain response from all predecignated
sample members, possible response error on the part of res- X
pondiQFs, interviewcr varialkility, coding and processing
errors.

These- possible sources of error and efforts to minimize them,
as well as other meLhodologlcal aspects of this study, are
discussed in more detail in the fourth report of thlo series, -

. ) / . ~ - v ' s
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. ‘ \ - C TABLE A | A

\ © TAGLE OF STANDARD ERRORS OF A PRUPO'RTIDN FOR VARYING SAMPLE SIZES
!

 PROCATIOY 7 | T SAMPLE SIIE
) ,
5 100 150 200 250 300 350 400 450 500 550 600 650 700 750

T s I L N T T T U U U U S S T SR
1 Al

19/90 & 3 2 2 2 2 2 2 .1 1 1 1 11
RRETY> s§ ¢ 3 3 12 2z 2 o2 o2 111
Cu/w 6 4 3 3y 2e 2 2 2 o o2

| ' . it

Y
25/15 6 4 4 3 3 s 22 a2 oo

|
30/1 S S R U ST S SN BN ST S S S
#
35165 IR R e T D R O
' 0166 ST S S ST S S SR S S S SR S S
49/55 A S A S T L S S R S T TS S A
’ | ’

5 T AR S R N S SN S T S S

STATILIAL
Reseanc, INc

R § P
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PROPGRTIOY
800
5193 l
13/99 |
15185 1
20/80 ]
i 2

.30 2
33145 2
40/ 81 2
45155 | 2

5 2

TABLE OF STANDARD ERRORS OF A PROPORTION FOR VARYING SAMPLE SIZES

850

900-

950

'TABLE A~1
(CONTINUED)

SAMPLE SIZE

1000 1050 1100 1150 1200 1250 1300 1350 4400 1450 1500

B T S S S

l

]

l

!

l

STATISTICAL
REsearcy, INc.

sz
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#9632: PUBLIC TELEVISION ANARENESS STUDY: JANUARY-FEBRUARY 1976

POSTED INTRODUCTION 27.

' GOOD EVENING (MORNING/AFTERNOOM). "THIS ‘IS MRS. ANN CARTER., 1I'M CALLING

YOU 'LONG DISTANCE IN CONNECTION WITH A SPECIAL STUDY ON TELEVISION

VIEWING, BUT FIRST LET ME VERIFY, IS THIS AREA CODE ____ AND THE
NUMBER IN _STATE 7
YES - ASK Q.II NO - VERIFY NUMBER REACHED, TERMINATE, CIRCLE

YWN'" AS RESULT AND REDIAL CORRECT NUMBER.

IN YOUR HOME \

ONE OR MORE -/ CONTINUE WITH Q.III.. NONE - TERMINATE AND RECORD
RESULT AS "SOTV”

THANK Qu CAﬁIYOU TELL ME PLEASE HOW MANY TELEVISION SETS YOU HAVE

NOW, 1 NEED TO SELECT ONE PERSON IN YOUR HOME TO INTERVIEW ABOUT HIS
OR HER TELEVISION VIEWING. ,IN_QRDER TO SELECT THIS PERSON I FIRST
NEED TO KNOW HOW MANY PERSONS 18 YEARS OF AGE OR OVER ARE CURRENTLY

LIVING IN YOUR HOME?....,DOES THAT INCLUDE YOURSELF? CIRCLE NUMBER
ON CRR CARD,\IN SECTION BELOW ATTEMPT #6 LINE.

COULD YOU TELL ME HOW MANY OF THESE ARE MALESb RECORD M's ON CRR CARD,
BELOW ATTEMPT #6. IF MALE CARD, CIRCLE NUMBER IN RESPONDENT SELECTOR

SECTION TO CORRESPOND WITH NUMBER OF MALES.

THEN THERE IS (ARE) FEMALE(S) AGE 18 OR OVER? RECORD F's ON CRR
CARD, BELOW ATTEMPT #3. IF FEMALE CARD, CIRCLE NUMBER IN RESPONDENT

SELECTOR SECTION TO CORRESPOND WITH HUMBSR OF FEMALES. ,

CHECKX RANDO: NUMBER ABOVE CIRCLED NUMBER IN RESPONDENT SELECTOR SECTION
TO DETERMINE PERSON TO BE INTERVIEWED.

THANK YOU VERY MUCH, THE PERSON I NEED TO INTERVIEW IS
IF PERSON ON TELEPHONE, GO TO Q.1 ON QUESTFONNAIRE. OTHERWISE COL”IJUE

- WITH....1S HE (SHE) AVAILABLE NOW THAT I MIGHT SPEAK WITH HIM (HER),

YES - REINTRODUCE -PURPOSE OF CALL AND GO TO Q.1 ON QUESTIONNAIRE.
NO - ARRANGE CALLBACK VIA Q.VIA.

VIA, Ffemale: WHAT WOULD BE A CONVENIENT TIME IN THE MORNING OR AFTEPNOON

THAT 1 MIGHT CALL BACK TO SPEAK WITH HERY FOR WHOM SHOULD I ASK?
If female unavailable during day, state: VWE WILL TRY TO REACH HEP
SOME EVEMING, PRecord "Evening" in callback section..

Male: WHAT WOULD BE A CONVENIENT TIME THAT I MIGHT CAl% TO
COMPLETE THE INTERVIEW WITH HIM? FOR WHOM SHOULD I ASK?

Record N.Y. time, day, date and name on CRR'card. )

CALLBACK

GOOD EVENING (bORNI G/AFTERNOON)% = THIS IS MRS, ANN CARTER. MAY 1
SPEAK WITH MR,/MISS/MRS. . , PLEASE? THANK YOU.

IF RESPONDENT COMES TO PHONE, CONTINUE WITH Q.VIII.
IF RESPONDENT IS NOT AVAILABLE ASK Q.VIA.,

MR./MISS/MRS. : , 1'M CALLING YOU LONG DISTANCE IN €ON-

- NECTION WITH A SPECIAL STUDY ON TELEVISION VIEWING.

33



PROJECT #0632:  FUBLIC TELEVISTON ERTAL ArT'S| INT #
AHAREN[SS'STUDY: FELRUARY “1¢7C

|

1. FIRST couLp Yyou TLLL MF, PLq?éP NH.E ChAINELS YOU CAN RECEIVE ON YOUR TELE-
’ u‘
4

VISIOH ‘F[) PROPLGELS L (WA Nayr AbUH ¢i. 13 ASE:  AND WAAT

ABOUT THE% CHANNELS PETWEEN Al D 1, == THE UHF CHANNELS{“- WHICH, 1F ARY,

OF JJTRESE CHALNGLELS CAN YOU RELL £7 v /
TAKE NOTE OF ANY PT¥

- I ' CHANNELS APPLARINQ/ON
' | 4[ . ‘ | CRR CcARD.

2. IS THERE A PUDLIC TELEVISION OR LDUCATIONAL TELEVISION STATION
IN YOUR AREA?

YiS o NO....[] 3
. S— ™
L DK....[] ;
< ’ AN f
'“ “2A, WHAT CHANKEL 1S THAT? ‘ 25, ACCORDING TO OUR INIUP?ATXON, YHE
it . PUBLIC TELEVISION ST?T;UN ) 1N YOUR
DON'T KNOW........ ceeeeCd ey AREA 1S(ARE) CHANNEL(S AV&
ONLY CH'S NOT ON CARD..[ ]! YOU EVER HEARD OF CHANKELKS). "' .
1+ CHANNELS ON CARD [—l.n?c CYES..... -] Askozc \.., I
RECOKD ALL CHARYELS MENETONED . NO/DK........ [} sk1r rg a7 1
BELOW Tkaxcept tf 1 or.2 channals in 24  not
. " listed on CRR card. -jigc poste ‘%L
seript -_,,;;
¢ QA Y - Q28 G CERLE T G T 7y ‘%ﬁ“
CHANNFLS| - CHANNELS RECEIVED QUALITY., é ¥
UNATDED ATIDED YES NO DX EX  GOOY TAIR 'POOR  D¥
T P ; - \, =% ¢
. L MICE PRI Toii20..9.0n. 1.....2 5‘.34;f7.u.k..:9
o . T TR 1 209 0n.. 1o.... 2000030 bl 9
D DU SO AT DR S £ T ol X
- —- S
o I .Juz.mmumﬂmﬂwmmwu*
o chooo s a 2...9 O P T SR T -
— T T T T T S ‘ ‘ "
o S PSS ot AP JEE.: 1) AP FANP SNPE 3 L T 9
“D0 NOT USE| IF-NONE RE- |[QZE P L —
LINE IF CH| CEIVED, SKIP| ~ne : ﬁpﬂ§~
o apprars | 1o o7 CBS.1..... 2eienn 3. .. 9
mxummﬂ_wcurr\:{':ﬁmn%xx ’ R
YES...} 4 WUST BCL | YES....YL “
PART. .37 'vES ox NO. . ... 2ok 2 3 4 S
NO. ... 2B NO PTV.Z. 2 3 Y 9
UNCTR .
,. 4)“-&1{\
REPEET Q8L FOK AﬂPbOﬁPLATL QHAthL° Ik 24/%8; IF MENTIONED IN Q1 USE
BRACKLTID POﬁfION FOR Qec )
2c. CAN YOU. Reg %~E (You SAID You REPEIVED) CHANNEL _____ ON YOUR TELE-
VISION SET /% & )
REPEAT @2D FOR ALL CHANNELS KE FI”fizu) _
2D, WOULD YoU GON%IDER YOUR RECEPTION ON CHANNEL ____ EXCELLENT, GOOD,
FAIR, OR pOORY A . .

2E, WHAT ARQUT YOUR CBS CHANWEL - WOULg YOU CONSIDER YOUR RECEPTION ON
CBS EX LENT, GOOD, FAIR, OR POOR( )

. o 34
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Aruitoxt provided by Eic:

:ﬁi‘ .

HAVE YOU EVER WATCHED ANY PROGRAMS No...2 Y Ask 34, 3B IF
ON CHANNEL __ _, THE PUBMIC TELE-  YIS...1 45K 84 py "3 ¢ wpcessany, Tuew
VISION STATION? . %» | SKIP 10 Q.7
3A, HOW MUCH DOLS THE QUALITY OF YOUR RECEPTION OF CHANNEL ____ AFFECT

THE AHOUNT OF YOUR VIEWING OF THE CHANNEL =- WOULD YOU SAY IT °

AFFECTS,IT :

JT A GREAT DEAL......] } ASK Q. 38
SR L A
A 9 } SKIP 10 Q.4

3B, IN WHAT VAY DOES IT AFFECT THE AMOUNT OF YOUR VIEWING?

a

THINKING %BomT A TYPICAL SEVEN DAY ngK, INCLUDING SATURDAY AND SUNDAY,
ABOUT HOW MUCH TIHE DO YOU SPEND WATCHING PUBLIC TELEVlSION...WOULD YOUu
SAY THAT IN A“TYPICAL WEEK YOU....(BRACKETED TORTI0N)

THINKING ABOUT |AST WEEK, INCLUDING SATURDAY AND SUNDAY, ABOUT HOW MUCH TIME
DID YOU SPEND WAT HIN?/ﬁuDQIC TELEVISION, WOULD YOU SAY THAT YOU...»

. . I~ QU %
(DON'T) DIDN'T WATCH ALL " e e e eeneennenss W, - SKIP 70 Q7
YOU (WATCH}ED LESS N AN HOUR ' )
(PER WEEK):++ v+... @ .. v N P 2
ABOUT AN HOUR (PER WEE§ ....... bt e S 3.
2 OR 3 HOURS (PER WEEK)-......... e Bovvnrennns 4y Y- ASK @6
OR MORE THAN HOURS (PER WEEK) v+ vieervereen P 5
DON'T KNOW o o oveenevnnennnennsnns e Bt 6
CAN YOU TELL ME PLEASE, WHAT PROGRAMS TV
YOU WATcugD ON PURLIC TELEVISION . PROG.
.1+ WHAT OTHER PUBLIC TELE-* YES
vxsxgu PROGRAMS DID_YOU WATCH LAST . 1
WEEK?, . \WHAT OTHERS. PROBE UNTIL . NO
"NO OTHERS" . 2.
ARE THERE ANY CHILDREN UNDER 12 NO.. .2 SKIP TO
YEARS OF AGE LIVING IN YOUR HOME? YES...1 ASK Q8 px 3 ( @10,
DO THEY (DOES HE/SHE) WATCH NOWwoovse 2} 9KIP
PROGRAMS ON CHANHEL B YES. .1 ASK Q5 CANNOT REC.3. Qfg
YHAT PROGRAMS DO THEY L~ PV
DOES HE/SHE) WATCH ON - . - | YES
CHANNEL___7,..WHAT OTHERS? =y 1,
PROBE UNTIL "NO OTHERS." ~ \ NO 1
2

NOW 1'M dOING TO ASK YOU A FEW QUESTIONS ABOUT PUBLIC TELEVISION IN GENERAL,
THERE ARE NO RIGHT OR WRONG ANSWERS; WE. ARE JUST INTERESTED IN WHAT YOU

CAM THINK OF.., :

" NOW, WHAT DO THE WORDS “PUBLIC TELEVISION” OR "EDUCATIONAL TELEVISION” MEAN
TO YOU?...PAUSE; unless volunteered alco ask: HOW DOES-~PUBLIC TELEVISION
DIFFER FROM COMMERCIAL TELEVISION?

¢

LJ — —

«

SPEC. .1 POSS..2 UNAWARF...3

IF WE THINK OF PUBLIC TELEVISION AS CHARNEL__ (A CHANNEL) WHERE THERE ARE
HO COMMERCIALS, WHAT IS YCUR IMPR¢S§ION AS TO WHERE PUBLIC TELEVISION
OBTAINS ITS FUNDS FOR OPERATION?...li0BL: WHEKE ELSE DQ YOU .
THINK PUBLIC TELEVISION OBTAINS 1Ts FUMDS FOR OPERATION?

-» . E;:; | .
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120 roct1c TrLEvISIoN STATIOLS (L1 CHARiEL ) ,UHFIIHlé MALE APPEALS .
?U’JHIIAhn %ou PR AL SUPPORT TROM 1n'1p VIEWLRS,  P'AVE YOU X§S...1
CSLEN OR Ay, Qi TV, AN APPIAL FOR F UPIL: TO SUPPORT THE HON ., 2
PULLIC TCLLYIS100 S1ATIOND _ \ D<?77f9
13, muw Do you FLrL T A ruerc TELEVISION STATION APPEALING, ON THE AIR,

FOR FUDS Fop ](r 'thRT CEOITE NI0W ELSE DO YOU | EEL A '
THE-ALR Al:fAL‘) BouT ON

e T s metie e e fm e e e s ——— ey #ee — n- —‘

* —

———— e e ————— ) . ——— — ——

1, 1 AM GOINMG TO READ YOU A SERIES OF STATEMENTS-WHICH PEOPLL HAVE USED 70
DLSCRIPE PURLIC TLLEVISION FURD-RAISING ArPLALS, PLEASE TELL ME WHETHLR
YOU STRQUGLY AGREL, ACREE SOHLUIAT, OR DO 0T AGREL AT ALL WITH EACH
STATEMERT, AEAD L0007, SraiTXig Ay keD V"X, "

a7 T T - STHTLY | AGKLY | NOT At TE
"y __SIALELERT AGIRY | seMeviAT | AT ALL DX

A, 1 WISH TREY DILI''T ‘HAVE TO HAVE AP-
PEALS ON TV FOR SUFPO?T OF PiuRLIC )
TELEVISION, BUT 1 TOLERATE THiMeeoenouan P S Y S K ..9

B, REQUESTS FOR MONEY ON TV ARE INPOR-
TANT IF PU3LIC TELEVISION 1S TO SURVIVE-----l-------7---- ----- 3. ..9

—..| Cv CAMPAIGNS ON TV TO RAISE FUNEGS FOR
_ PUBLIC TECLEVISION ARE ENJOYADLE . «:ve oo PP [ P SN I 3. .. 9

D.__IF PUBLIC TELEVISION IS HAVING
TROUELE SUPPORTING ITSELF, IT CAN'T _
BE VERY GOOD et e vrvovrtoroneonoononenans A I B TR P 3..... ..9

E. APPCALS FOR MOMNEY MNAKE PFOPI[ UN-
COMFORTARLE BECAUSE THEY DON'T FEEL
IN A POSITION TO HAKE CONTRIBUTIONS
TO PUBLIC TELEVISION: ceevtoevns oo F e Y P S 3.0, ..9

F. 1 SOMETIMES AVOID WATC&IHG FUPLIC
TELEVISIOM BECAULE | DON'T WANT 7O BE

ASKED FOR MOMEY v e eemonmertonnonaonnnens PR A P ST N 3..:....9
| 64 PURLIC TELEVISIOM SHOULD RE SUPPORTED

TOTALLY BY THE GOVLRHMENT ALD SHOULD

HOT REQUIRE DONATIONS oo v vtevennvaanans 1....1...‘....2 .....3....1. 9

15, HOW THAT YOU HAYE GIVEN YOUR REACTICH TO SOME STATEMERTS AROUT. FUND-RAISING,
IS THLRE APYTHING YOU wWOULD LIKE TO ABZD AFOUT HOW YOU PERSOMALLY FEEL ALOUT
RAIS!IG FUNDS FOR FURLIC TELEVISION ON TV? I/ apprapbiatie, probe: HOM
ELSE DO YOU FEEL ABOUT RAISING FUIDS FOR PUBLIC TELEVISION ON TV?

16, CONSIDERING, ON ORE MAMD, THE PURPOSE OF TELEVISED APPEALS

FOR Fuyvs TO SUPPORT PULLIC TV AiD, ON THE OTHER HAND, AGRTE...... 1
PEOPLE'S ORJECTICHS W0 THidl, DO YLU AGREFE OR ‘DISAGREE THAT DISAGREL. ...
THESE APPEALS ARE A TAIR PRICE TO PAY FOR THE PROGRANMING DK.evolon... 9
oh PURLIC TELEVIS]ON

17, wow, THINKING OF ALL THE 1V CHAPRILS YOU VERY SATISFIED-ccceeevanan 1
WATCH, HOV SATISFIFD ARE YOU WIT WHAT 1S ' SOMEWHAT SATISFIED OR .+« ... 2
AVATLAZRLLEL TO WATCH OF TELEVISION WICSE DAYS NOT SATISFIED AT ALL +-<*- 3
-= WOULD YOU SAY YCU ARE:  DEKeoLoaaecooooo e 9

18, coulp you TELL ME Wil¥  YOU FLEL THAT WAY?..IHOME: WHAT OTHER REASONS
DO YO HAVE FOR FLELING THIS WAY?

- 36—
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19, - NOW THINKING AGAIN OF PUBRLIC TELE- o o -

VISTION, HOW GATISFIED ARE YOU WITH VERY SATISFIED......... 1 31.
WHAT 1S AVAILABLE TO WATCH ON PPUIMIC SOFFWHAT SATISFIED OR. .2 ASK
TELEVISION THESE DAYS- -WOULD YOU SAY MAT SATISFIED AT ALL...3 ¢ 7194

o YOU AKE: DKot i e e i eene 9

[TIA ™ COULD YOU TELL ME WilY YOU FErL THAT WAY?.. ’h)H! CWHAT
OTHER REASONS DO YOU HAVE FOR FLLLING THIS WAY?

rd

y —

- S

20, THERE ARE MALY DIFFERENT KTNDS OF PROGRAMS AVAILABL:E ON PUBLIC TELEVISION,
SOME PEOPLE THINK THFRE 1S TOO MUCH ®R TOO LITTLE OF CERTAIN KINDS OF
PROGRAMS, WOULD YOU TILL ME, PLEASE, FOR EACH KIND, WHETHER YOU TIINK

PUBLIC TV HAS TOO MUCH PROGRAMMING OF THAT KIND, TOO LITTLE, OR JUST ABOUT
ENOUGH. HKEAD LIZT STARTING AT RED X. '

REI TOO T09 JUST ABOUT  DON'T
oy FENGPAM TYPY MUCH 11 n\ FROUSH Krow
|7 DRAMATIC PLAYS ... oeiviinintnnnienan e, Toooaans i N a
] 2 SPORTS . .ettuen it PRTTIPIINS b IR 2. 0 I e, 9
| 3+ NATIONAL & WORLD NEWS.........o.ovnnnns . ) [N y SR <IN 9
| ¥ LOCAL NEWS.......viennntn feeei et i, ) B RECIERRRRRES < 9
'\'//___‘H\Dlscussxon PROGRAMS ABOUT NEWS AND EVENTS..... S I i T 9
| 8+ CHILDREN'S PROGRAMS + v vvaevieveie e, | I 2 kR 9
] 7+ DOCUMENTARIES .. eutveeiiinaniteinnininn.s [P TR 2iiieenn  JUPR 9
| 8 CLASSICAL MUSIC AND OPERA..eonvurvrerivnennsn. 5 IR 2, T 9
] 9 VARIETY SHOWS . «vewenventr et nannntaneneen, D R BN K I 9
__{10.° SITUATION COMEDIES. .. vervnvsornonenenny e oo, Y JAI Feiiianen 9
—[F1+ COLTEMPORARY MUSIC...oviueinnnrinenninninnnes I 2000 T T 9
__[r2- MoviEs...... e i e h R AP k JR 9
__ 23, RATURE AMD SCIENCE SHOWS....onvuurreiineinnens b IR Y 2NN T 9
14, Pnoe;mras OF SPECIAL INTEREST TO \,
- MIRORITY GROUPSL. « v vveeeteieeiineeiee 1...... S N < TR 9
__[A5. FPROGRAMS THAT GIVL ADVICE AND INFORMATION.»...1........ Zoeriiinns R s |

\

21, IF 'YOU HAD YOUR CHOICE, WHAT KINDS OF PROGRAMS WoutD YoU LIKE TO SEE

MORE OF ON PUBLIC TELLVISION? “ .

& : - -

22, DO YOU KMNOW IF THERE IS A NONCCMMERCIAL YES...1 -— ASE Q.23
PUBLIC RALLD' STATION IN YOUR AREA? NO....2 -~ SKIP 70 aqgs

. DK...,.9 -~ “}’TPJ‘

23, DO YOU HAPPEN TO KMOW THE CALL  YES...1 s
LETTERS OR jAL POSITION OF Ceall Tettevs or dial porLbaoﬁ*
THAT STATION: - £SE, TF WRCESTARY: WHAT ARE THEY?

NO.
‘ DY, . 9
DO YOU EVER LISTEN TO THE YES.eurunn.. 1
PUBLIC RADIO STAFION 3 MO e e 2
DK.......... 9
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25, (1S YOUR TLLEVISION SIT) (ARL ANY OF YOUR YEG oo )
TELEVISTON q&n.) COHNLGTLL TO A CARLE NO o iaaeen?
TELUVISION SE37 \ Phevun.. L0

P

- Q.

N
THANK YOU, I HAVE OLLY A FUW RCMATMING QUESTIONS WLICH ARE SIRICTLY
FOR PURIOSES OF CLASSTIFICATION, . HOW MANY PERSONS, INCLUDING CHILDREN
AND ROOMURG, ARE CURRLNILY LIVING
11 YOUR T10ME W DOES THAT THCLUBE ,

YOURSLLF?Y N 2. 3 w5 Gk DEL,..Q
" i e
VAT Wi THE LAST GRADE YOU ATTENDED  (rade seh....l Collepe prad.e. o b
1IN scHpoL? ' 1-3 yrs. PS5,.2 Coll. post grad. . 6
*OHLSD preados 03 0th .7
___Some coll, ... DX /M\ e beaess ol
AND YOUR AGE 18? If necesnary, read  18-71...1 30 L A (] (R b
age categerica. v ' 22-79...7 W5-69, . .4 DE/NAL .0
WHAT 1S YOUR OCCUPATION -~ THE < . -
NATURE OF YOUR WORK? A ' [_.7
IN WHAT INDUSTRY DO YOU WORK? \ —
ARE YOU THE CHIEF WAGE EARNER YIS, 0 ) NOLL.0) DE...C)
IN YOUR HOUSLHOLD? (.)A1 p to .r) (Ask G) (¢1 ip to )
WHAT IS YOUR RCLATIONSHIP TO THE |
"CHIEF WAGE EARNER -. —_ - -
WHAT 1S THE OCCUPATIOh OF THE " —
CHIEF WAGE EARINER? Afee - ——— '
IN WHAT IMDUSTRY DOES HE/SHE WORK? _ _ : —
HOW MANY CARS, IF HANY, ARE TILRE
IN YOUR HOUSEHOLD? S0l lo.... R R R DK/N_?:. .9
— e erS .
DO YOU ,OWN OR RENT YOUR HOME? Own....] Rent....? NEMNA. ... 9
. i ¥
IS YOUR TELFPHONE NUMBER LISTED . . Ak W - sk M
IN,THE CURRINT TLLEPHOME DIREC- sk - ATK ﬁﬁ}&"(g) - f?i ﬁ
TORY ‘ ) _ N [ 1 .
. 1S THAT BECAUSE YOU HAVE RECENTLY Moved 9 '
MOVED QR DO YOU HAVE AN UNLISTED Unlictea. . '3 o -
KUMBER? _ SRS .
WOULD You DESCRIPE YOUR RACIAL WHITE...1  SPAMISH.:.3  Oth_ s
OR ETHNIC LACKGROUMDMAS: BLACK. - 2 ORIECNTAL. .U PK /T .9
HAVE YOU EVI:R MADE A POLATION T0O ’
PUBLIC TELEVISION, EITHUR 1IN RE- '
SPONSE TO A TELEVISED AQiFAL, -
MATL, OK SOML OTHER Kil'D OF APPEAL? Yes.,..] No....2 DK/NA.
) - ——— e e e e et ey e e ... -
WOULD YOU ESTIMATE THE TOTAL Under $5,000..... 1 <1o,000~v19 °n0.,
INCOME OF ALL PERSONS IN YOUR . £5,000-89,900....7 $30.000 or over. ..t
HOME TO BRI $10,N000-$14,900, .3 DK/!A ..... e 9
SEX GF RESPONDENT ‘ Male.....1 Female.....2

THAMRK Y!. YOUR ZOOPERATIGN HAS BCEN VERY HELPEUL.

| 38 *-
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- APPREDIX C

"

- A
DRFINIfIONS OF AWARENLSS AND VILEWING

-One of the purposes of this study was to explore possible
definitions of awareness and viewing and to recommend those
which might be adopted -as—s&tandards in public televidioh
research. This appendlx gﬁchments the rationale and pro- '
cedures followed in q@@stionnaire design, interviewing, and
coding so that the resulting measures and definitions of
awareness and viewing can be understood in proper context.

Pllot Study ¢

Prior to commencement of the survey, a pilot study was con-
ducted in three markets to test questlonnalre wordlng and to
determine th feas1b111ty of employlng one long interview as
compared with fragmentlng the interview into separate seg-
ments--one covering awareness and fund-raising and the other,
programming. As a result of the pilot study, the questlonnalre
was modified slightly but was maintained in its full length "

as a single interview. In addition, tentative definitions.of
awareness and viewing were drafted. The final fuestionnaire
design and data processing files for the major study were
adapted to assure -ability to capture the information demanded
by the tentative definitions of awareness and viewing.

'Awareness

.

There are at least two criteria on which to’ base measures of _
public television awareness, channel ideptification and defi-
nitional identification. "It is, possible to employ either
criterion alone or both in combination.

Determination of awareness baséd on any criterion is simple

if the respondent, on one hand, fails to respond to all ques-
tions or, on the other: hand, spontaneously names the lpcal

PTV channel and identifies it. as the station wirich is suppor-
ted%gylpublic donations instead of commercials, which con-
cent®ates on informatj®nal programming, and awhich features
Sesame Street and Adams Chronicles. However, ‘between the
extremes 1s_a vast gray area which must be dealt ‘'with, and in-
the process certain problems arise.

39
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Channel Awareness. In determination of chahnel aware-

ness, several “probbems may be identified.

1.

e Ty
LT 1

In a natlonal study, the researcher must identify
the local PTV channel(s) available to all re-

'spondents; otherwise it is impossible to know

whether the respondent is aware of .what is, in
fact, the PTV channel. This problem was handled

as follows: d : . :

The SRI computer program which produces the random-
digit dial sample identifies the county in which
each sample - unit falls. For each county, its mar-
ket was identified based upon Nielsen Designated
Market Area. PTV channels within that DMA were
determined and, for persons living near the border
of a market, channels in adjacent DMA's. A com-

puter program then assigned -as many as three channel

numbBers to each telephoné number in the sample.
These channel numbers were listed on .the card used
by the interviewer in her dialing.efforts. She
could therefore recognize a station as PTV when
named by the respordent, and she ‘had channel num—
ber’s at her disposal to insert into questlons ‘when
required’'by the questionnaire. .

This assignment of the populagion to television
markets and the consequent production of a statistic
indicating the proportion of the population to which
PTV is potentially available is not intended to
1dent1fy "true" reach of 1'~ub11c television. People
living in the market may be beyond the range of a
weak signal. On the other hand, people convincingly
reported reception of channels well outside their
market area. :

The problem of feception is a complex one. Recep-
tion of ‘a signal is a function of many variables,
1nclud1ng the signal it'self, the antenna, the tele-
vision set, geographic contour and. foliage around

e house, and position of the set within the house.
ious options are available for measurement of v
on. A purely engineering study can be made,
in whic™ an engineering van moves into a street and
takes a reading on reception of the signal. This,
however, does not take into account such factors

as the set available 'in the home or ablllty to tune
to a UHF station, etc. Another option is to come
into the home and take a photograph of the picture
on the screen. These types of studies are.expensive.
The procédure.followed here of predesignating a
channel theoretlcally available in the market and
asklng questlons on'reception is a compromise.

40 — . o -
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" unaided; the awareness level ‘'was coded instead

35.

A respondent may name a4 PTV channel not prede81g—
:-nqted on the card.

=

such cases, the interviewer was instructed to
probe whether the respondent knew the city from
which the station broadcasts or whether the chHan-
nel is received via cable. All such information
was recorded to facilitate coding. Where a re-
spondent insisted that he or she received an un-
listed channel and could identify its origin or
mode of reception, that explanation was accepted,
and the respondent was considered channel-aware

unaided. .

Various other non-routine responses- were antici-

.pated and encountered, and coding conventions were

adopted to cope with them.

For example, a respondent was aware ungided if he or
she identified spontaneously at least one listed PTV
channel and no non-PTV channels.. The réspondent was
also-aware unaided if a listed channel plus one un-
listed channel were named. If, however, in addition
to the listed channel, more than one hmllsted chdannel
was named, the respondent was not considered aware

as recognition, i.e., the respondent has "heard

of" the channel. This coding convention elimi- "
nates from the unaided-aware group those who 1list
a series of channels as PTV on the theory that
public television is all television that is free:
to the public (perhaps ir contrast to cable or

- pay cable television).

Because of the predesignation of as many as
three PTV channels, the interview had the ‘ ,J
potential of becoming unwieldy if the inter-

viewer named all llsted channels in each ques-

tion.

To avoid this, the interviewer was instructed /\‘”“\\
to select one channel to reference as early in

the interview as a decision could be made. If ..
the respondent named one channel unaided:, that
channel was referenced. thereafter. If the re- ,
spondent recognized one channel, or received ¢« =~ ~
one, or had better reception on one, etc., that o
channel was referenced. Lacking any other clue, . L
"the interviewer referenced a VHF channel in preﬁ-

-

erence to a UHF S

-

In 61 percent of the interviews, a VHF .station
was referenced. In 93 percent of those cases
where both VHF and UHF stations were predesig-
nated as available in the area, the VHF station

was referenced.
41
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Definitional Awareness. Another series of problems is
encountered 1in determining definitional awareness. .

1. The question requesting a definition of PTV

("What do the words 'public television' or

- 'educational television' mean to you?") in-

: cluded a reference to ETV, thereby suggesting

‘ - the response, "educational." Since "educational"
was a priori designated a 'specific definition,
the coding of specific definitional awgreness ‘
became less stringent than may be considered de- ,IZ
sirable.

This was’ a risk taken knowingly. The pretest of -
the questionnaire, which preceded the pilot study, (
revealed .that, in some areas, public television .

is closely identified with its educational TV
origins or current sponsorship, and people who are
quite familiar with the channel cannot identify it
as '"public television." ' :

- In the present stage of development of public
television, or more precisely, the differing
.stages of development in various markets,:this.
problem is difficult to avoid. "Public televi
sion" has hardly entered the vocabulary in som!
areas, and it may be unfair to’ report unawareness
when, in fact, echational television is a known

medium.

2. Some respondents, in defining PTV, make a dis-
tinction between public television and educational
television. '

Where this occurred, the response was considered
to indicate "possible" definitional awareness.

3. Some respbndents submit an "incorrect" definition
(e.g., public television is free) along with an
acceptable definition.

By coding convention, the acceptable definition
overrode the unacceptable one. A person was con-
- sidered definitionally unaware only if he or sh
. failed to cite any acceptable definition. '

Combination of Criteria. As noted in the text of this -
report, each respondent's levels of ‘channel awareness and
definitional awareness were combined into five levels of

awareness: complete awareness, definitional awareness, chan-
-~ nel awareness, possible awareness, and unawareness. T?is
‘merging of criteria was done by computer.
: A

r
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Recommended Definition. " Measurement of awareness on two
bases yields some Interesting. insights and probably should be,
pursued on a contlnulng basis to track levels over time.

However, as long as the need 1s felt to exist to include
"educational television" in the question which elicits defin-
itional awareness, that portion of the definition is open to

question. R

Consequently, for gensral purposes it is recommended that
awareness be defined on a channel basis primarily. It is im-
portant, though, tha~ unaided awareness be distinguished.from
recognition A survey tHat starts with the question, "Have
you ever heard of Channel ," and thereby defines aware-
ness is probably grossly overdfating the level. '

It is therefore recommended that, as & minimum, public tele-
vision awareness be determined through‘'a series of three
questions: _ . .

i/

- Is there a public television or educational
television station- in your area?

-- If yes: What channel is that? .

-- If no (or if channel is incorrectly
identified): Have you ever heard of
Channel ?
Viewing

At various points in this report, allusion has been made to

"-the possibility thzt respondents tend to overstate their pub-

lic television vie ing, (a) because they have sensed the in-
terviewer's interest in PTV and wish to be agreeable and (b)
because PTV viewing exules an aura of prestlge The ques-

" tiohnaire was constructed with the intention of deflatlng this

overstatement through a series of questions on viewing:

° = Have you ever watched any programs on Channel __ ,
the public television station?

-  Thinking about a typical seven-day week, in-
cluding Sdturday ang Sunday, about how much time
do you spend watching public television ... Would
you say that in a typical week you don't ,watch at
all, you watch less than an hour per weeé about
-an hour per week, 2 or 3 hours per week or more

than 3 hours per week?

- Thinking about last week, including Saturday and
Sunday, about how much tlme did you spend watch-
ing publlc television ... Would you say that you
didn't watch at all, you watched less than an

hour, about an hour, 2 or 3 hours, or more than

3 hours?

43 . :



- Can you tell me, please, what programs you watched

on public television last week?

‘ /-

There was a definite rationale behind the sequencing and
wording of these questions that should be)ﬂocumented.

1.

e

Ever viewing. This 1is thelmajor'filter question
that Identifies the never !vikwer who can there-
after be spared,;he other questions in the series.

Those who become identified as ever viewers repre-
sent the maximum identifiable number of PTV viewers.
They exclude some people who are, in fact, PTV

ever viewers but who define "ever," not as refer-
ring to all the days of their life, but to some
period known only to them. They also exclude
people who have ever viewed PTV on some other
channel in some other locality. For practical pur-
poses, however, this is the most inclusive defini-
tion, certainly more likely to include people who
should be excluded than to exclude people who should
be included. : . ‘ .

When gross comparisons atr‘e desired between peopla

‘'who ever view or never view BTV, this definitien may

serve the purpose. As the measure of level of view-
ing, it can Rrobably be dismissed as inadequate.

Typical week viewing. This question, as well as the
question on past-week viewing, 1s worded carefully

to (a) define a week as specifically including the
weekend, (b) include explicitly the possibility of

no viewing at all, and (c) provide a realistic:choice
of viewing hours so that the respondent 1s not encour-
aged to inflate his answer simply because an honest

' "one hour" sounds so inadequate in contrast to, per-

haps, 20 hours per week, which would be a realistic
answer category for commercial television.

Despite care in Wording, "typical wetk" tends to be
a nebulous concept with different meanings for dif-
ferent people. The question is therefore not in- .
cluded because of the information it might yield;

it is employed as a defuser of the inflation effect
referenced earlier. A person who has indicated
that he watches PTV and that he watches in a typical
week can be more objective in his response on past-
week viewing than is the case where the interview
immediately asks the question of real interest,
namely past-week viewing. ‘

'

Past-week viewing. The deflating effect of the

- Typical-week/past-week sequence is indicated by

the fact that 34 percent of people who reported a-
specific amount of time spent viewing PTV in a typi-
cal week reported no PTV viewing last week. Clearly,
some of these may, in fact, "typically" view®PTV

and not have been able to view in the preceding week;
howcvser, it may be concluded that some proportion of
people inflated their response to the first ﬁuestion'
and were more accurate in response to the second.
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4. Identification of Pl wgrams viewed. One standard
definition of PTV viewir.z hastinvolved past-week
viewing in additiosn to icentification of a PTV
program viewed last week. This representsithe
narrowest of definitiors, eliminating all but
those who can recall a bona fide PTV program

o aired in the week preceding the interview, and
recall it either by name or 'in sufficient deta11

“ to permit 1dent1flcatlon.

There are some problems with this definition. If
the definition is to be applled in its most pre-
cise, stringent form, it is necessary to have in-
- formation about available programming, both titles
and dates, as well as a description ofcontent
e for those instances where the respondent provides
a summary of content rather than a precise title.
The coders must be very familiar with PTV."program-
ming, but even if they are, mistakes 1n~i dgment
will be made. How does one determine wH§ ﬁer a
PTV program was viewed last week if the r réspondent
names, for example, Masterpiece Theater, without --
further specifying the series? Also,'strlctly
speaking, the date of the intérview should be com-
pared with the date the program was shown in the
market.

Thls kind of codlng effort is practlcally impos-
sible to achieve in a national study. In this

. study, an effort was made to identify programs as
PTV or non-PTV, but not to determine whether a
specific program was shown in a market within a
designated time span. Generic program types,
such as "music" or "news," were not considered
adequate identification although, in fa;t the

) respondent may have viewed a news or music program
- " on PTV last week.

Because of the problems inher*ent in appllcatlon of
this definition, it probably understates the inci-
dence of past-week viewing. Probably the "true"
level of past -week viewing lies somewhere between
past-week viewers as a whole and past-week viewers
who can. identify a program.

Recommended Definition. Through application of the various
. definitions of PTV v1ew1ng explored in this study, it was pos-
sible to identify various levels of commitment to PTV: the
‘never viewers, the seldom viewers who view ever but not in a
’typlcal‘week or last week, the intermittent viewers who report
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v1ew1ng in a typlcal week but not last week, the past-week
viewers who cannot 1dent1fy a program v1ewed in that period,
and the committed viewérs who can name a program viewed

last week. Like the various levels of awareness, these
levels of viewing should bt interesting to track over time.

However, it is ‘recommended that, at a minimum in measuring
v1ew1ng, three levels are determined -- ever viewers, past-
week viewers who cannot identify a program viewed, and
past-week viewers who can identify a program viewed. The
definition to be employed in any specific analysis of re-
sults would then depend on the purpose of the analysis and
on the size of sample for each subgroup. It should be rec-
ognized that ever viewing and past-week viewing without
program identification probably overstate the viewing they
are intended to represent, and past-week viewing with pro-
gram identification is probably an understatement.

It is strongly recommended that these definitions be applied
through a sequence of flour questions as described herein --
ever viewing, typical week, past week, program names. As
was indicated on the subject of awareness, any attempt to
measure viewingﬁthrqugh application of a single question is
likely to grossly overstate the level. Unfortunately, }
is impossible at this point to recommend any single, qu®ck
question which can be employed with confidence to ascertain
the level of awareness or viewing of public television.

Relafionship of the Population to PTV

“
.

Applying the procedures and definitions reported here, the
adult telephone/television population may be segmented on
the basis'of its relationship to public television as shown
on the chart which follows, as of February 1976.
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